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CEO KOHTeHT

CMI: Content Marketing Strategy, Research
OnuHa : 41

3amMeyaTenbHo, Ball 3arosoBoK cTpaHuubl cogepXxut ot 10 go 70
CUMBOJIOB.

Content Marketing Institute (CMI): Our mission is to advance the
practice of content marketing through online education and in-person
and digital events.

OnuvHa : 153

3amMeyvaTenbHo, Balwle onucaHue cTpaHuLbl cogepxut ot 70 no 160
CMMBOJIOB.

OyeHb M10Xx0. Mbl He HalLIM KAOYEBbIX C/1I0B Ha Balwiem Beb-canTe.
Ncnonb3ynTe 6ecniaTHbIA FeHepaTop MeTa-TIroB, YTobbl
CreHepupoBaTb KJll0o4YeBble C/10Ba.

3ameyvaTesibHO, Bbl ncnonb3lyeTe npenmyuectsa Og Properties.

CBOMCTBO KoHTeHT

url https://contentmarketinginstitute.com/
site_name Content Marketing Institute

locale en_US

type website

title CMI: Content Marketing Strategy, Research
description Content Marketing Institute (CMI): Our mission

is to advance the practice of content
marketing, through online education and in-
person and digital events.

image https://contentmarketinginstitute.com/wp-
content/uploads/2012/03/CMI_Final_20131.png
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CEO KOHTeHT

image:secure_url  https://contentmarketinginstitute.com/wp-
content/uploads/2012/03/CMI_Final_20131.png

image:width 712
image:height 371
image:alt Content Marketing Institute (CMI) logo is an

orange circle containing the white letters CM
next to the organization&#039;s name.
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e [H3] Latest Stories from CMI
e [H3] Top Stories
e [H3] More
e [H3] Bad Content Ideas: What To Do When You Can’t Say No
e [H3] Why You Have To Care Enough To Send the Very Best in

B2B Marketing

e [H3] How To Set Up a Content Scoring Process for Better

Decisions

[H3] Upcoming Events

[H3] Featured Topic:

[H3] Artificial Intelligence

[H4] Will SearchGPT Whack Google Where It Counts?

[H4] Bad Content Ideas: What To Do When You Can’t Say No

[H4] Influencer Marketing: The B2B Game Plan for Success

[H4] Why You Need People To Manage the Meaning of Al

Content

[H4] How To Find the Truth in Data and Marketing Analytics

e [H4] B2B Content Marketing Benchmarks, Budgets, and Trends:
Outlook for 2025 [Research]

¢ [H4] The Marketing Career Path Is Crumbling. What Comes
Next?

e [H4] Why You Need People To Manage the Meaning of Al
Content

e [H4] How To Turn OIld Content Into a New Work of Art With an
Al Assist

e [H4] Harness Al To Harmonize Your Brand Voice: A Step-by-

Step Guide

[H5] EXPLORE CMI BRANDS

[H5] WORK WITH US

[H5] LEARN ABOUT CMI

[H5] JOIN THE COMMUNITY

@ KapTuHku Mbl Hawn 15 KapTUHOK Ha 3TOM Beb-canTe.

10 alt aTtpubyTa(-oB) He HanageHo. [lobaBMB aNbTEPHATUBHbLINA TEKCT,
nonckoBble poboThbl ByAyT Nyylle NOHUMATb COOAEPXXAHNE KAPTUHKW.

CooTHoOLeHne CooTHowweHune : 4%
@ KoHTeHT/HTML
CooTHoOLEeHMe TeKCcTa B koge HTML y 3Ton cTpaHuuUbl MeHbLLE 4eM 15
MPOLEHTOB, 3TO 03HAa4YaeT, 4To Bawem Beb-canTy TpebyeTtca 6onbLue



CEO KOHTeHT

KOHTEHTa.
O Flash 3amMeyaTesibHO, Mbl He Halwnun Flash KOHTeHTa Ha cTpaHuue.
Iframe OyeHb NJ10X0, Ha Bawen cTpaHuue 6bn HanpeHsl Iframe'sl. 9To
FOBOPUT O TOM, YTO COAEPXMMOE NX He ByaeT NpOHAEKCMPOBAHO.
CEO ccbiniku
O YMY ccbinkm OTAMYHO, BCe Bawm ccuinku asastoTcs YMy!
HnxHee lMpekpacHo! Mbl He Hawn "HUXKHee nogyepkmnsaHme" B Bawmnx
nogyYyepkusaHve B CCblJIKaXx.
CCblIKax
O BHyTpeHHMe cCbiiikn Mbl Hawn 16 ccbinok(-n), Bkao4Yasa 0 CCbINOK CCbITOK(-11) Ha dan(-bl).

Statistics BHewHme ccbinikn : noFollow 0%
BHewHne ccolnikn : NMepepnaeT BeC 6.25%

BHyTpeHHUe ccbinikn 93.75%

BHyTpeHHUe CCbIJIKM

AHKOp T™v™n Bec ccbinku
Skip to content BHyTpeHHASA lMepepnaeT BecC
Advertise BHyTpeHHAS lMepepaeT Bec
Contact Us BHyTpeHHAS MepepaeT BecC
Subscribe BHelwwHasa lMepepnaeT Bec
Will SearchGPT Whack Google Where It Counts? BHYTpeHHSAA MepepaeT Bec
Bad Content Ideas: What To Do When You Can’t Say No BHyTpeHHSAA lMepepnaeT BecC
Influencer Marketing: The B2B Game Plan for Success BHyTpeHHSAA MepepnaeT Bec
Why You Need People To Manage the Meaning of Al Content BHyTpeHHAA [MepepnaeT Bec

How To Find the Truth in Data and Marketing Analytics BHYyTpeHHAs lMepepnaeT BecC



http://contentmarketinginstitute.com/#jupiterx-main
https://contentmarketinginstitute.com/request-info/
http://contentmarketinginstitute.com/contact
https://cmi.media/cmi-hp-subscribe
https://contentmarketinginstitute.com/articles/chatgpt-search/
https://contentmarketinginstitute.com/articles/marvelous-content-ideas/
https://contentmarketinginstitute.com/articles/b2b-influencer-marketing-game-plan/
https://contentmarketinginstitute.com/articles/team-manage-ai-content/
https://contentmarketinginstitute.com/articles/data-decision-making/

BHyTpeHHUe CCbIJIKM

= BHyTpeHHAS lMepepnaeT Bec
- BHyTpeHHAS lMepepnaeT BecC
Why You Have To Care Enough To Send the Very Best in B2B  BHyTpeHHAS lMepepaeT Bec
Marketing

How To Set Up a Content Scoring Process for Better Decisions BHyTpeHHSAS MepepnaeT BeC
Artificial Intelligence BHYTpeHHSAA MepepaeT Bec
How To Turn Old Content Into a New Work of Art With an Al BHyTpeHHAA lMepepnaeT Bec
Assist

Harness Al To Harmonize Your Brand Voice: A Step-by-Step BHYyTpeHHSAA MepepnaeT Bec
Guide

KniwouyeBblie cnoBa

0O651aK0o KJ1t0YeBbIX

cnos how cmi more help COntent need team subscribe
b2b marketing

Copep>xaHue KJl0O4YeBbiX CJZIOB

KnioyeBoe KOHTeHT 3aronoso KnwuyeBbl OnucaHue 3arosioBkK
CJZ1I0OBO K e CJIoBa CTPaHMLUbI n
CTpaHUUbI

content 18 x
marketing 12 »
more 6 x x x
how 5 x x »
b2b 5 » o »
I03abunutm
JomeH HOomeH : contentmarketinginstitute.com
OnnHa : 29

O Favicon OTAnYHO, Baww caiT nmeeT favicon.
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https://contentmarketinginstitute.com/articles/ai-brand-voice-guide/

008

Q0O O

MpUrogHOCTb Ans
rneyaTtu

A3bIK

Dublin Core

Doctype

KoaounpoBka

W3C Validity

MpunBaTHOCTbL 3.1.

MO4YThI

YcTapeswmnn HTML

CKOpOCTb 3arpysku

onTuMmsaumsa nona,
M06. TenedoH

I0O3abunuTmn

Mnoxo. Mbl He Hawnm CSS cai, oTBEYaloLWMin 3a NnevyaTb Beb-canTa.

Xopoluo, Ball ycTaHOBJIEHHbLIN A3blKk BEB-canTa: en.

3ameyvaTesibHO. Balw Beb-canT ucnonb3yeTt npevmyuiectsa Dublin
Core.

L OKYMeHT

HTML 5

3amevaTenbHO. KoaupoBka Beb-carnTa: UTF-8.

Owwnbok : 14
MpepynpexaeHun : 77

OT/IMYHO, Mbl HE HaLWIX afapec 3. NoYThbl B KOHTeHTE!

OT/An4HO. Mbl He Hawu ycTapeBLnx Taros B Bawem HTML.

OTnun4dHo, Baw Beb-canT He cooep>XnNT BNOXKEHHLIX Tabnunu,.

¥  Chnuwkom nsoxo. Baw Beb-canT ncnonb3lyeT BCTpoeHHble CSS
npasuna B HTML Tarax.

¥ [noxo. Baw Be6-canT nmeeT canwkom MHoro CSS cdannos
(6bonbwe 4yem 4).

X [noxo. Baw Be6-canT nMeeT C/ANLLKOM MHOrO JavaScript
dannos (bonblue 4em 6).

3amMeyaTesibHO, Ball CalT MCMNOMb3yeT BO3MOXHOCTb gzip
coxaTus.

MobounbHbIn TenedoH

Apple nKoHKun



O XML kapTa canTa

O Robots.txt
@ AHannTnKa

MoOunbHbIN TenedoH
Meta Viewport Tar

Flash kKoHTeHT

onTuMusauus

OTAnyHo, Ball canT umeet XML KapTy canTa.
https://contentmarketinginstitute.com/sitemaps.xml

http://contentmarketinginstitute.com/robots.txt

OTnn4YHO, Baw Beb-canT comepxmT cdann robots.txt.

OTcyTCcTBYET

Mbl HE HaLLAM HXU OAHOM aHANUTUYECKOWN NPOrpaMMbl Ha BalleM CanTe.
Beb aHannTuKa no3sosseT cNnegnTb 3@ aKTUBHOCTbLIO noJsib3oBaTenen
Ha BalwleM Beb-canTe. Bbl 4O/IKHbI YCTAHOBUTb Kak MUHUMYM OAWH

WHCTPYMEHT, HO Tak>Xe XOPOLLO UMeTb HECKOJIbKO, YTOObI CpaBHMBATb
rnoka3saHua mexay cobon.
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